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Abstract

Industry gifts to experts tasked with making decisions on behalf of their clients
are a common phenomenon. We analyze the impact of such gifts on experts’ product
recommendations and diagnostic effort decisions in a laboratory experiment. A
theoretical model in which the expert cares for the client but also has a reciprocity
concern, predicts biased recommendations and distorted diagnostic effort, depending
on prior information. To test this, we conduct a laboratory experiment in which
experts repeatedly make product and diagnostic effort choices for clients whose
need is uncertain. We find significantly biased product choices under gifts, but no
systematic effect on diagnostic effort
JEL Code: D81, 113
Keywords: experts, medical prescriptions; gifts; reciprocity, diagnostic effort.

*Univ. Lille, CNRS, IESEG School of Management, UMR 9221 - LEM - Lille Economie Management,
F-59000 Lille, France

TESCP Business School

tUniversité Paris Panthéon Assas



